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This article seeks to expand business and society research in a number of ways. Its primary
purpose is to redraw two core corporate social responsibility (CSR) theories (stakeholder theory
and Carroll’s CSR pyramid), enhancing their relevance for small business. This redrawing is
done by the application of the ethic of care, informed by the value of feminist perspectives and
the extant empirical research on small business social responsibility. It is proposed that the
expanded versions of core theory have wider relevance, value, and implications beyond the
small firm context. The theorization of small business social responsibility enables engagement
with the mainstream of CSR research as well as making a contribution to small business studies
in scholarly, policy, and practice terms.
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